
KZOQ's Jessica James pilot of the airwaves 
By Julie Burk 
Assistant Editorial Editor 

"More talk and less rock" - NOT KZOQ's new 
motto. Bloopers like that make it "great to be behind a 
mike, rather than on TV," says KZOQ disc jockey, Jes
sica James. 

Despite occasional slip-ups, being a DJ is " fun, " says 
James. Although some people would describe sitting be
hind a mike everyday as boring, James disagrees. "The 
joo itself is not boring, it's always exciting - with new 
music coming in and people calling, but it depends on 
how you make it. " 

James was born in Stambough, Mich. , raised in Ke
nosha , Wis. , moved to Lincoln, Mont., and attended 
high school in Augusta, Mont. While in Wisconsin, she 
attended Lance Junior High and worked on the school 
paper, the Lancet, as a reporter. 

After graduating from high school, James moved to 
Helena and worked at " Bo Legs." Her first encounter 
with the radio world came when " Bo Legs" had a ware
house sale and KCAP in Helena was there doing " re
motes. " ("Remotes" are the commercials in which a DJ 
talks to customers, store owners, etc., about the sale.) 
KCAP ~ad "a few turntables" set up and she eventually 
became friends with some of the DJ's and the chief en
gineer. Around this time, the Helena station was "hiring 
teen-agers and training them as part-timers," said 
James, so she went in and " they had me read over the 
mike and they liked my voice." A short time after, the 
station called her and asked her if she wanted to work. 
So, without any college, just "on the job training," she 
began her radio career. She worked for KCAP for a year 
and a half, and then got a job at KYLT-FM. She has 
worked here a little over a year. 

James said that for her it wasn 't too hard to get a job 
here , because, "If you can do commercials and on-the
air work, the faster they hire you in small and medium 
markets." In large markets, she explained, "you can 
specialize in doing just commercials or just on-the-air 
work. But I like to learn as many things as I can." 

One of her pet-peeves is "dead air." This occurs 
"when a song dies and nothing comes on the air." It's 
important to eliminate dead air because "if someone's 
trying to find a station, they will cue right past it unless 

there is something playing. " Juke boxes, however, 
really annoy her because there is usually about ten sec
onds of nothing between songs. "It's best to have a 
flow," she said. 

She said she likes to listen to other stations to "see 
what the competition is like and to see what they're 
playing." Because she is a self-described "John Denver 
freak ," she must listen to country stations in order to 
hear him, but otherwise she doesn't like country music. 

KZOQ has a certain format in which the music direc
tor decides what songs are popular. These songs must 
be played at certain times. Other than that, she more or 
less decides on what will be played. However, she has 
total freedom when it comes to picking what will be 
played on Coors' Late Night. 

Right now, KZOQ is in a transitional period. They will 
be playing "a lot more popular oldies," she said. At the 
moment, however, their record collection is quite sparse 
because many albums have been put in storage and the 
DJs are not allowed to play anything that is in storage. 
This can be a problem when it c_omes to supersets. " It 's 

hard to pick different songs when you only have one 
album," from a particular group, said James .. 

Recently, KZOQ received a letter trom a man in 
Purmo, Finland, stating that he had heard James' Coors 
Late Night commercial on an AM station in Finland. He 
sent the station a tape of what he had heard. This was 
one of the" more interesting things that happen, said 
James. 

Unlike many DJ's, James prefers to work in the dark 
- the only light coming from outside of the building. 
She said that when the lights are on the mike picks up 
everything and is distracting. 

On weeknights James works the lateshift - from 6 
p.m. to midnight. After that, the music is automated 
until 6 a.m. She said that usually, the longest shift is 
about six hours, especially on AM radio because the DJ 
must stay "hyper." A longer shift "wears you out." On 
FM, however, it is more " laid back." 

Although some DJ's use their real names on the air, 
James prefers not to. "I'm a totally different person on 
the air than I am in real life. The nice thing is that when 
I get off work, no one knows who I am." 

Names reflect traditional American values and self- images 
By Ann Naumann 
Assistant Features Editor 

Have you ever felt that your name 
didn't really fit you? Have you ever 
thought about changing your name? If so, 
you probably are not alone. Names are an 
important part of our image. We can all 
picture the typical Sue, Mary, Joe or John 
in our minds. In the same way, we proba
bly all relate some names with bad feel
ings , due to some past experiences. 

In his book American Given Names, 
author George R. Stewart lists some 
guidelines most Americans follow when 
naming a baby. Unlike some cultures, 
where a person in named after their per
SO!lality has formed, all babies are named 
soon after birth, and these names are 
permanent. Therefore, the decision to le
gally change a name in the United States 
is a long tedious, and often expensive pro
cedure. 

Americans rarely give their chldren uni
sex names. When they do, the spelling is 
often changed so that the sex of a person 
is apparent with their name. Someone 
named Toni is rarely mistaken for a boy. 
This obvious sex identification with 
names has caused some people problems 
in the past. For instance, author Emily 
Bronte used the pen-name of Ellis Bell 
(retaining her real initials) afraid that her 
books would not be published if it was 
known she was a woman. 

Naming a baby is a relatively free pro
cess in the United States, though, when 
compared to other countries. In Germany 
and France, only traditional names are 
recognized. And in Argentina, the govern
ment prints a list of permitted names, 
most of them Biblical in origin. 

Despite the fact that Americans are not 
hampered by these types of restraints, 
names in the United States still tend to be 

traditional. This is because American 
names are mostly either from the Bible or 
from the family. Hence, many girls have 
their grandmother's name for a middle 
name and boys are John Doe, juniors and 
sometimes even John Doe IV. 

Those people who do not have a tradi
tional name, have a more likely chance of 
not succeeding. However, recent psycho
logical studies point out that this is proba
bly not due to their own self-image, but to 
how society reacts to them. This, of 
course, cannot apply to everyone with a 
slightly different name. Consider the suc
cessful Texas Hogg family, whose daugh
ter Ima is a well known philanthropist. 
Both Rutherford Birchard Hayes and 
Ulysses S. Grant became presidents de
spite their unusual name. 

Some people, especially those in show 
business have changed their names to 
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more memorable and flashy ones. Thus 
Frances Gumm became Judy Garland and 
Allan Stewart Konigsberg is now Woody 
Allen. · 

If you .don't want to completely change 
your name, but want a more distinguished 
one, consider using your initals. That is 
what J. Pierpont Morgan and J. Paul 
Getty did, to name a few. 

Names, like hairstyles, go through 
phases. In the early days of spoken Eng
lish , Budda, Bada, and Wulfa were popu
lar. When the Puritans came to the New 
World, many girls were named Charity, 
Mercy and Patience. Boys were named 
after Biblical characters such as Shear
jashub and Mahershslalhashbaz. 

If you feel dissatisified with your name, 
you could probably be worse off. After all, 
how would you like to be a dentist called 
Dr. E. Z. FiHer or a firewood salesman 
named Marmalade P. Vestibule? 


