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Chase Koenig j Focus Editor From the time of its conception, 

. music has always been a hallmark in 
human existence, and whenever something is as popular as music, there's going to be 
an industry for it. The Music Industry is an interesting case. Since the mid-1940s, it's 
been one of the most dominant and ubiquitous entertainment industries in the world. 
This said, it's hit something of a rough patch as of late, and the reason for it's hard 
times can, in large part, be accredited to the internet. 

The internet has grown the Music Industry in profound ways with websites and 
applications such as iTunes, Spotify, and Pandora, but it's also killing it with websites 
and applications such as Bandcamp, Soundcloud, and yes, even YouTube. Websites 
like Bandcamp allow young, amateur artists to post songs they've recorded without 
a contract from a recording company, and reach a larger audience than the people sit
ting in the seats at their school's talent show. Initially, this all sounds well and good; 
more musical artists are producing more songs, and putting them in places where more 
people can see them. But as this occurs, the Music Industry begins to fail to find a way 
to stay relevant. If people can produce music on their own, without the help and money 
of the Music Industry, why does it still exist? Because without the Music Industry, there 
is no music, not in the way it's been known in the past, at least. 

While, yes, with the internet age of do-it-yourself musicians helps artists reach more 
people than was previously feasible, there is no denying the influence and power the 
Music Industry still has. It has multitudes of money, technology, marketing abilities, 
and publicity. The fact that the Music Industry still holds major influence over young 
musicians is indisputable. It sets trends, and young artists follow them. Not all, but 
many, and here's why this is bad news for anybody who doesn't like pure Pop, and/or 
polished Rap. As grassroots websites cut into the Music Industry's income, the Music 
Industry is less and less likely to take risks, and sign edgy bands to record contracts. 
What this means is the Music Industry continues to sign musicians who sell hot right 
now, i.e. Pop artists or polished rappers. One Direction, Ariana Grande, Kanye West, 
these people sell, but they aren't what one would call "edgy" ... Unless you call the 
odd unorthodox presentation of some songs "edgy", but that's more of a publicity 
thing. Acts like these are safe, they'll make money, they'll gp away when they need to. 
Simple. With money tight for the Music Industry they aren't going to be looking to take 
any big risks or give out any inspirationally on-the-edge contracts, so more overwhelm- · 
ingly than ever before, the Music Industry will be bubble gum. 

For those who prefer different kinds of music, this brings even more bad news; as 
has been established that the Music Industry is still the most far-reaching, and influen
tial of all the options for music's consumers. And what it decides to put out, which, as 
of now, is Pop and Rap, will influence a greater number of people and young musicians. 
This causes even more Pop and Rap acts to come up through the grassroots, flooding 
the indie music websites with Pop, and giving the Music Industry an even larger pool 
of Pop artists to draw from. It's cyclical. The more the Music Industry influences, the 
more people follow creating more people for the Music Industry to use as influences. 

While the vast majority of the radio sound waves, and iTunes/Billboarctcharts favor 
Pop, there are still other kinds of new music being put out that is accessible to every
body, right? 

Well ... Kind of, but not to the extent that one might hope. There are more ways of 
finding that one indie-rock band seen haphazardly at a benefit concert in the Bay Area 
that one time, however, that one obscure band's life is shortened significantly by the 
Music Industry's thirst for moriey, and it's reliance on Pop. The Music Industry is what 
allows musical artists to be musical artists. That's how bands like U2, Coldplay, Green 
Day, and others have managed to continue to make music and evolve as musicians for 
multiple decades. That won't work with the indie-rock band. They've got a far shorter 
window before their lack of funding forces them into practical careers outside of music 
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. making. They can't sustain the kind of time and energy that goes into making good 
music while simultaneously working a full time job. So as the Music Industry is ink
ing less and less indie-rock bands, and more and more Pop acts, they are effectively 
sapping the life out of that best-kept-secret of a band that only has 3,000 followers on 
Facebook. So while bands can benefit from the digital age, and they absolutely can, it 
is more of a short term benefit. This, tragically, stumps the growth of bands that have 
incredible potential. To put this into perspective, if the Beatles had only been allotted a 
3 year window of good music making before they had to disband in order to take better 
paying jobs, their biggest hit would be "Twist and Shout", and the world would have 
never heard "Hey Jude", "Come Together", "Something", or "Let It Be". However odd 
it may sound, the current Music Industry is robbing the world of another potential "Let 
It Be". 

Now, there is hope for those who don't love the Pop/Rap scene. History is on their 
side. Looking at the history of music, tastes have tended to swing back and forth over 
time. From complex music to simplistic music, and back again. From the techno-power, 
guitar driven 80s, there stemmed the small, raw, 3 piece response in Nirvana, and all the 
bands that fell in its wake. Then, from the simplistic, stripped down tones of that wave, 
there came the Pop music, Boy Band craze where the pendulum currently sits, and once 
the public is ready, it will swing back to simplicity in a different form, as has been the 
case since before renaissance operas. On top of that, there is more solace to be found in 
the past for alternative lovers; historically, the Music Industry's most popular acts have 
not been incredibly memorable ones. In 1969, "Sugar Sugar" by The Archies held the 
Billboard Hot 100's #1 spot for aJmost a month, beating out every track on The Beatles' 
Abbey Road, and The Rolling Stones' Hookey Tonk Woman. The musicians regarded 
as the best in the long run don't always have huge commercial success. You could count 
the number of times Bruce Springsteen cracked the top 10 lists on one hand. Bands who 
aren't touted for cash by the Music Industry aren't necessarily always forgotten. 

While it may be harder for bands who fit genres other than Pop to stay alive and 
become well known in today's world, there are always some who slip through the cracks, 
insert bands like The Lumineers, The Black Keys, and Mumford and Sons. There may be 
few, but they're still there. Music will never die, and so, neither will the Music Industry, 
but with the emergence of the Internet, it's going to have to change one way or the other. 


