
THE HELLGATE
LANCE

INSIDE 
THIS ISSUE

Matthew Knight
News EditorMISSOULA’S BEST 

BURGER
WOMEN IN CITY 

COUNCIL
ARTISTS OF THE 

ISSUE

ZOOTOWN’S GOT 
TALENT

HELLGATE
BASKETBALL

Since their inception in the late 90s, the premise of 
online marketplaces has challenged both national 
chains and local retailers. Since then, e-commerce 
has expanded into nearly every business sector; this 
expansion allowed online retail to capitalize on 15% 
of all retail sales in 2017 according to a recent report 
from the US Department of Commerce.

The benefits of shopping online are clear: 
convenience, greater selection, and better price. 
However, the rise of the online marketplace has 
had detrimental effects on the local and national 
economies of retail. Recently, e-commerce has upset 
large retail chain stores across the country who have 
collectively closed the doors to over 5,000 locations 
in 2017 alone.

Though overhead and a shift in consumer interest 
could be attributed to these businesses’ demise, a 
deeper look reveals that their issues are seeded in 
online competition and their failure to adapt. While 
companies such as Best Buy and Walmart have made 
extensive efforts to deliver both their catalog and 
customer experience online, others have been less 
successful in this transition.

When searching for an example of this, look no 
further than Sears. Once a dominant retailer in the 
American marketplace, Sears has been forced to close 
hundreds of stores and the remaining few struggle 
to perform in the face of competition. Alternatively, 
Amazon, the largest online retailer, has shown year 

.Qver year growth in both revenue and profit,
A propelling it to become the seventh largest 

| retailer in the world.
’ L But what does this mean for local 
y economies and, more specifically,

N the small businesses that inhabit them?
. r-y While the rise of online retail has been the 
f "^downfall of businesses either unable or
J unwilling to adapt, this new competition
has also illustrated the benefits and importance of 
local business.

Despite the success of online marketplaces, the 
trend of buying local has increased annually across 
North America; over half of consumers say that they 
support local business at least once a week. But why?
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Engaging in online retail has become easier than ever. 
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