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Cont. As Aimee McQuilkin 
-owner of Missoula's clothing 
boutique Betty's Divine- explains, 
"It's all about experience and 
atmosphere. There's nothing really 
joyful about sitting alone at your 
computer and ordering things. So 
much of what we do is provide 
excellent customer service, fun 
music, jokes, a cat, and a good 
experience." 
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McQuilkin elaborates by 
saying, "This is an experience 
which you just can't get online. 
Sure you can return things that 
don't fit with free shipping and all 

The 'Hip Strip' is home to several of Missoula's prominent local businesses. 

that, but it's all about experience, 
uniqueness, and guidance. It's so fun when people 
come in and ask, 'I have a holiday party this 
weekend, what should I get?' People come here 
because they want fun, they want the experience, 
they want to feel good, and they want to support 
local." 

And that is what the appeal of local retail really 
boils down to: experience. For local retailers to 
compete in today's market, they must cultivate a 
unique personality to contest the convenience and 
often cheaper prices of online retailers. However, 
these stores aren't entirely immune to the online 
marketplace. 

When asked whether she views online vendors as 
competitors, McQuilkin said, "I think a competitor." 
She elaborate by saying, "What happens to a lot of 
brick and mortar smaller stores is that people use 
them as a showroom. They'll come in and they'll 
like try on jeans shoes and figure out how it is -and 
then they'll search for it online. So yeah, definitely a 
competitor." 

These concerns are echoed by Donovan 
Peterson, owner of a neighboring business, 
Upcycled. Upcycled is a local store revolving 
around repurposing old materials in the form of new 
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products. This. unique premise provides Upcycled 
with a comfortable distance from many online 
platforms. "Most of our best selling items can't be 
found on Amazon," said Peterson. 

However, Peterson went on to say, "We (local 
businesses) are all obviously competing for the 
consumer spending, but our brick and mortar 
and our artists also benefit from online sales. We 
compete by offering something you can't get online, 
a friendly locally oriented shopping experience 
where the consumers' spending circulates directly 
back into the local economy." 

Like McQuilkin, Peterson attributes the success 
of popular local businesses to the unparalleled 
shopping experience that they offer. "Lots of people 
don't even know that guitar string bracelets, inner 
tube belts, and tweed gaiters are a thing, but once 
they see them at Upcycled they buy them," said 
Peterson. 

Though online retailers, such as Amazon or 
'eBay, ~ill continue to grow on a global scale, local 
communities have shown that there is still a market 
for local businesses and (if not because of) the 
unique shopping experiences that they provide. As 
Peterson explained, "Sometimes you just want to 
touch, see and or smell the things you are buying." 
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