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Carroll athletics partners with Nike
Nate Kavanagh

Lead Writer

On Feb. 25, Carroll Athletics announced 
that the Saints will enter a three-year 
partnership with Nike and BSN Sports for 
apparel and equipment for all 15 Carroll 
athletic teams.

The new partnership will “continue 
to elevate the program,” said Athletic 
Director Curt Apsey. He also explained 
that the apparel agreement will enhance 
the overall student athlete experience at 
Carroll.

The athletic department hopes to do as 
much as possible before the fall athletic 
seasons begin to work toward a complete 
switch to Nike apparel and equipment.
The department is still in the planning 
stages of deciding what to do with all 
of the current jerseys, practice gear, and 
equipment used by the Saints’ teams, 
according to Apsey.

Some important factors in the decision 
making process included determining 
what the student athletes wanted, what 
would be best for recruitment, and the 
quality of the product.

“The decision was made by many of us 
in athletics,” said Apsey, referencing all 
coaches and staff, as well as assistance 
and input from Lori Peterson, vice presi
dent of finance and administration.

The partnership will provide the Saints 
with discounted prices for apparel, 
jerseys, and equipment, as well as some 
complimentary gear. Apsey assured that 
the budget for equipment and apparel 
remains the same and said his department 
will continue to be conscious of costs and 
spending.

According to Kristen Kirking, a junior 
health science major from Lewiston,
Idaho, all of the teams were using a

mixture of brands before working with 
Nike. Kirking, explained that because 
Russell doesn’t make soccer equipment, 
the men’s and women’s soccer teams were 
already using Nike equipment. Likewise, 
because Russel doesn't make running 
gear, the cross-country and track and field 
teams have been outfitted by Brooks. 
While the men’s and women’s basketball 
teams donned Russell uniforms, the golf 
teams utilized a mixture of Nike and Ping 
brands.

“The new partnership means unity 
amongst Carroll athletics,” said Kirking.

Unlike the Saints’ prior partnership with 
Russell, the new agreement includes a

“head-to-toe” component. When students 
are representing Carroll at an athletic 
capacity, they will wear Nike apparel from 
helmets to cleats and headbands to socks.

“With all of the teams coming together 
under one symbol, Carroll athletics will 
really be able to come out in style,” said 
Kirking.

The brand recognition of Nike offers 
an important element when recruiting 
prospective athletes.

“Recruitment is what drives success,” 
said Apsey, citing the new partnership as 
“one way to help in that effort.”

“Recruits will be drawn to the quali
ty that Nike provides, and it shows that

Carroll is invested in its athletes and the 
future of Carroll athletics,” stated Kirking.

Apsey and Kirking both expressed 
excitement about the new partnership 
and stated that the athletes, coaches, and 
staff are all looking forward to working 
with Nike. BSN Sports is the organization 
responsible for distributing the gear to 
Carroll.

“It gives us more options for gear, 
clothing, and equipment than we had 
before,” said Kirking.

“To be the best, we should associate 
ourselves with the best,” said Apsey.
“The swoosh is one of the most powerful 
brands there is.”

Sodexo responds to online petition
Nate Kavanagh

Lead Writer

On Feb. 16, Carroll faculty and staff 
were bombarded by an email from 
Amanda Foster, a self-proclaimed student 
volunteer for a campaign against Sodexo, 
the school’s dining service provider.

Foster sent the email to inform facul
ty and staff that the liquid egg product 
Sodexo uses comes from caged hens. The 
activist calls for support of a campaign 
and online petition to either replace So
dexo on campus or require them to switch 
to a more sustainable cage-free liquid egg 
product.

“If I could, I would,” said Linda Bahr, 
general manager of Sodexo at Carroll. 
“The biggest barrier is supply and de
mand. . .there is no manufacturer that can 
produce that amount of cage free hens,” 
said Bahr who is an advocate for sustain
able practices and ethical treatment of 
animals.
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The email sent to faculty and staff by 
Foster led recipients to believe that Foster 
was a current Carroll student, said Vice 
President of Student Life Jim Hardwick. 
A quick search in the directory negated 
that assumption. People also wondered if 
the email was from an actual student, or 
a marketing company since it ended with 
a suggestion of two companies to hire 
instead of Sodexo.

“Response from employees has been 
annoyance,” said Hardwick who said the 
email created a “suspect feeling.”

Carroll has attempted to make contact 
with Foster, but no response has been 
received as of press time.

Hardwick sent a letter to faculty and 
staff on Feb. 17 to give information on 
Sodexo’s practices and goals.

“If and when they can find a suitable 
supply Sodexo has pledged to evaluate 
the feasibility of adding cage-free liquid 
eggs,” said Hardwick in the email.

Hardwick also received a letter from 
Pam Smith, Sodexo’s regional vice presi-
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dent, on Feb. 19 to respond to the issue.
“Sodexo will now move to sourcing 

only cage-free liquid eggs with a carefully 
phased-in approach that will be complete 
by the end of 2020,” stated Smith.

“We feel confident that Sodexo has 
made it a company priority for eggs to be 
cage free,” said Hardwick.

On average, the Carroll community 
consumes 300 pounds of liquid eggs each 
week, “easily” according to Bahr. “Sup
pliers couldn't even supply Montana with 
cage free liquid eggs,” let alone the entire 
nation that Sodexo services.

While Sodexo has not yet found a 
supplier large enough to support cage free 
liquid eggs, Bahr asserted that Sodexo has 
made it a priority to use cage free shell 
eggs in the kitchen.

Sodexo at Carroll has offered cage free 
shell eggs to students since August 2014. 
For recipes calling for a cracked egg, So
dexo uses eggs from cage free hens. The 
eggs sold at Wholly Habaneros are cage 
free as well.

“Even if we made a decision to crack all 
of our eggs, we would run out of eggs,” 
said Bahr who referenced a fiasco her 
company encountered with Greek yogurt 
which left the campus without Greek 
yogurt for two weeks.

The manufacturer couldn't keep up 
with the order and the supplier didn’t have 
enough of a similar product in stock.

“If we make a decision too soon,” said 
Bahr, the same thing could happen with a 
shortage of eggs on campus.

“The Humane League is targeting So
dexo,” said Bahr who knows Whitworth 
University in Spokane and Northwest 
Nazarene University in Nampa, Idaho 
have received similar attacks.

“We take it personally,” said Bahr who 
is glad there is a lobbying effort to provide 
for these animals, but is disappointed in 
their attack on Sodexo.

Bahr questioned, would you be more 
angry if I took eggs off the menu and 
out of recipes, or if I continue to use the 
product?
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