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By ASHLEETWIFORD 
culturetamsubretortorg 

Tammy Rea of the 
Diversity Center 
at Montana State 

University Billings asserts 
that diversity is much more 
than color and it's much 
more than a celebration of 
annual culture days, With 
that in mind, it makes sense 
that Rea is who she is in an 
office special for the diverse 
individuals who populate 
this campus. 

The Center has been a 
part of this campus since 

By STACEY FALDETTA 
newstiornsubretortorg 

E veryone has heard 
of the University 
Relations and 

Communications 
Department that operates 
here at MSU Billings, 
but what is their role in 
improving our University's 
infrastructure? 

What do they do to make 
our university competitive 
and current? I caught 
up with Carmen Price, 
recently appointed to the 
communications specialist 
position. She filled us in on 
their goals and aspirations 
are for advancing MSU 
Billings. Price tells us, 

"University Relations 
and Communications is the 
central communications 
office of MSU Billings. 
We work to develop strong 
relationships with both 
internal and external 
people and entities through 
timely and accurate 
communications. Our team 
is responsible for public 
relations, media relations, 
government relations, 
marketingcommunications, 
web development and 
other creative services. 
We strive to build trust, 
understanding, engagement 
and pride in the university 
community, Billings, and 
Montana as a whole. Our 
office is an extension of our 
institution's chancellor. 

We work diligently to 
advance MSUB's mission 
and goals by promoting 
public understanding of and 
support for our university 
community, developing 
and disseminating useful 
information affecting our 
university and community 
and providing the 

September of 2010 at first 
as a part of the American 
Indian Outreach Office. 
Before its establishment 
Rea worked as a recruiter 
and traveled mostly to 
reservations around 
Montana. Rea noticed that 
simply getting the students 
into the school wasn't 
enough. "They need a 
person, something like the 
support system that was in 
their families," she said. 
Rea became that person. 
She described traveling to 

university with a wide-
range of communications 
publications, expertise 
and services. The Office 
of University Relations 
is a resource for strategic 
communications counsel 
through editorial 
support, graphic design, 
photography, 	video 
production, 	online 
communications 	and 
other various multimedia 
formats." 

I asked Price what her 
office deals with on a daily 
basis and what the day 
to day operations looks 
like is along these lines. 
"Primarily, we work with 
the Montana University 
System (MUS), including 
the Commissioner of 
Higher Education and 
Board of Regents, MSUB's 
Chancellor, faculty, staff 
and students to determine 
the broad messages to be 
conveyed to internal and 
external audiences; build 
university and community 
pride through marketing 
and 	communications 
initiatives; 	communicate 
with internal and external 
constituencies in person, 
through websites, in the 
mass media, and through 
our publications; advocate 
for university goals, 
objectives, and needs to 
local, state, and federal 
governments." 

Who are all these 
incredible people doing all 
this amazing work within 
the Office of University 
Relations? 

RELATIONS 

reservations and spending 
most of her down time 
corresponding with the 
recruited students through 
email and text messaging, 
providing guidance about 
financial aid and course 
schedule navigation. That 
was the first indication 
that some sort of "space" 
was necessary for the 
new foreign and minority 
students. 

DIVERSITY DIVERSITY 

"SELFIE" 
By ASHLEE TWIFORD 
culture#insubretortorg 

I t seems that "twerk" 
couldn't wriggle its way 
past "selfie" for Oxford 

Dictionary's Word of the 
Year in 2013. It joined other 
technological catch words 
like "auto-complete" and 
"un friend." Along with 
"twerk" the list of near-
wins includes "binge-
watch" and "bitcoin." 

Deborah Schaffer 
an English Professor at 
Montana State University 
Billings believes that 
"selfie" won because of 
its ubiquity. Consider how 
prevalent the word is even 
compared to "twerk." 
People hear "selfie" and 
know precisely that it's 
a self portrait snapshot. 
"Twerk" might not have 
a similar unanimously 
determined definition. 

Despite the mild outrage 
expressed by those who 
believe that the English 
Language is in decline 
(Oxford's decision only 
proves it!) the word is rather 
useful. Schaffer would go 
as far to say that "selfie" is 
necessary. She explained 
that vocabulary is one of 
the most changeable areas 
in language. Vocabulary 
changes 	respond ' 
to 	emotional, 
technological, and 
social needs by 
giving people new 
terms to define 
themselves. "We 
need 'selfie'," she 
said. The ability 
to take a self 
portrait used to 
involve a tripod 
and a self timer. 
Now with small 
digital cameras 
and even forward 
facing lenses all 

By NICOLE MOSURE 
opinon@rnsubretortorg 

We have all had 
those late nights 
where when 

a due date or a deadline 
is coming up. That all-
nighter where we just know 
we have to get it done or all 
chaos will ensue. 

These nights become 
more common in college. 
I had these nights in high 
school when I was trying to 
write a paper, and finish that 
algebra assignment, and to 
top it all off, I had an article 
due for the newspaper and a 
case to write for my debate 
tournament that coming 
weekend. 

the capturer has to worry 
about is the perfect angle. 
Of course these portraits 
are more popular; of course 
society has come up with a 
new word to define it." 

Those who claim 
technological slang holds 
no place in the English 
Dictionary should check a 
few facts as well. "Selfie" 
was merely added to the 
Oxford Dictionary Online 
and is only on the panel for 
consideration in the Oxford 
English Dictionary. But 
why should it be excluded? 
Slang has been a source 
of language change for 
centuries. Slang terms often 
stop being slang terms once 
they enter common usage. 
Even common words like 
"bleacher" and "sweater", 
which many people use 
in common, professional 
conversations, were slang 
terms at first. If "selfie" is 
really under consideration 
for shunning, imagine 
trying to ask someone to 
hand you your knitted shirt 
that is on the metal stadium 
seat without receiving an 
awkward glance. 

Public sneers at a shift 
in language change have 
always occurred. "Critics 
of writers and the English 

In high school I would 
try and stay up, generally 
drinking and snacking 
all night, and when I just 
could not keep my eyes 
open I would just let the 
exhaustion overcome me 
and crash for a few hours. If 
I did not complete my tasks 
that night, I would make 
sure to skip eating lunch the 
next day, rush from class to 
class between bells yelling 
apologetic hellos to friends 
as I rushed by, and finish 
what I could in any free 
time I encountered. 

Continutd_on_p,7 
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language will somehow 
always claim that the 
perfect time for language 
was 200 years ago," 
Schaffer said. Apparently, 
as of the first of this year, 
the new perfect model for 
language is 1814. Shaffer 
suggests an alternative to 
upturned noses, criticism, 
or laments about the moral 
decline of communication—
she suggests understanding. 

Perhaps understanding 
the addition of "selfie" 
to our technical lexicon 
doesn't mean agreeing that 
it defines our society. The 
Word of The Year title is 
nothing, simply a reflection 
of a trend. It doesn't have 
to mean that the generation 
that uses it and responds 
to it is as narcissistic as 
the word may represent. 
In other words, don't hate 
"selfie"; understand that the 
Word of the Year is a simple 
decision made by people in 
a certain area or culture. 

Either way, 	Schaffer 
believes 	that 	neither 
language 	change 	nor 
"selfie" 	aren't 	going 
anywhere fast. She said, 
"Language will change 
because people will always 
change." 
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Left Deborah Schaffer, right Rachel Schaffer of the English Department 


